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Number of

Passenger
Capacity
(millions)

Ships
Worldwide 248
North America 134
Europe 104

‘. Asia/South Pacific
. T
I::,ource: Cruise |n!ustry News Annual 2004.
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2004 Worldwide Destination Market Share
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Caribbean/Bahamas I 40 6%

Mediterranean [ 14.6%

Alaska | 6.6%
West Coast Mexico [ 6.5%

Asia/South Pacific I 5.1%

Northern/Western Europe [ 4.9%

Hawaii [ 1.8%

All Other Destinations ; 10.7%
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Source: Cruise Industry News Annual 2004




North American Cruise Passenger
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1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: Cruise Industry News Annual 2004
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8.3%
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Carnival Corporation Royal Caribbean Cruises Star Group

Source: Cruise Industry News Annual 2004
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i e e e — —-_Ships Home Port | Home Port | Francisco
e — Home Port
Carnival Group
Carnival Cruise Line 1 1
Holland America 74 2 )
Princess Cruises 7 2 4 1
Royal Caribbean Cruises
RCI 3 3
Celebrity Cruises 3 1 1 1
1 p—
Crystal Cruises 1
Radisson Seven Seas 1 1
TOTAL SHIPS 27 8 16 3
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Total Repositioning & PNW Repositioning Cruises Pacfic Northwest Cruises
Cruises
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2003 2004 Projected 2005
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" North American Passenagers Alaska Passengers

» 85% from the U.S. » Between 80% and 85%

» 4% from Canada from the U.S. -

»  11% from Overseas * Approximately 10% from
Canada

—— *  Approximately 4% from z
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W || educated -56% unlverS|ty grad or hlgher
~ = Affluent — Av verage Income - $71K(US)
= Baby Boomers+ — Average Age — 55

= Tend to travel with: -

— Spouse/Partner — 74%
— Children under 18 — 13%

ﬂaildrenﬁver 18 — 8% |
ther fami ————

(0) —
— No one else — 1%
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2. Interest In British Columbia
Cruises _—
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= el_ephone SUrveV_ conducted for Cruise |

_
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iIn-Fall 20083.

= Tested interest in BC cruises in major
market areas:

— Drive markets — Vancouver, Seattle

ort haulair markets — Califernia, Albg;tgﬂ
M middle and
astern U.S. .
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Interest in Trip to British Interest in Cruise to British Interest in Cruise to Eastern
Columbia Columbia Canada
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RV AR IO EXPErIEnce SCEnEry, nattre; wilaliie
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= = Want to visit small towns and villages (65%).
= |nterested in local cultures such as First Nations
(58%).
= | ooking for “soft” adventure, outdeor activities
(51%).

‘:ﬁhtlife and entertainment (4/%) and visiting —~a

W&-—P
rimarily interested in shopping| (34 %) but will

spend the money if the shops are there.

Klugherz & Associates



3. The Case for British Columbia
Cruises I—
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= Conducted forCraize BC in Winter 2004

ﬁ___---—

= Compared port and operating costs with
competitive destinations.

= _ _—
¥ Compare exCUrsioieppontunitiess
~and otential" with: competitive

destinations.
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Port and Operating Cost. Comparison

East Coast/Canada

7-Nignt Crulse, 2000 Pl Srilp
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Cost as Percent of Average Cruise Fare
(7-MNMigrit Cruise, 2000 Pz Srip)
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Shore Excursion Revenue Potential
(/ MNignt Cruis 52, 2000 r)~1,< Srlo)

_Fl—l—- —

East Coast/Canada

British Columbia

Alaska
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4. Economic Benefit of British

Columbia Cruises,.....
| T
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n Canada (2003)  In British Columbia (200
~ + Direct spending - Direct spending
« $965 million « $660 million
» Total Impact » Total Impact -
« $1.9 billion « $1.2 billion -
» Employment - Employment

EE,?OO full"or part-time . 10&- full orpari-time l.-d
(0)0)S -—
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Average Expenditures

0Y Pzlsserc Jer“ arcl Crawy
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$144

$139

$121

Canada British Columbia Quebec Atlantic Canada

W Passenger Spending O Crew Spending

Klugherz & Associates



Total Expenditures by: Cruise Lines
(I rmillions
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— Other Provinces i$143.(“

Atlantic Canada

Quebec
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= One CZL;&“_S_HH:)- port call (2000 péssénger
ship) could result in approximately $150,000

to $250,000 in direct spending from
passengers, crew, and the cruise.line.

is spendlng results in a multlpller effect —

rect'spending ﬁ’\r
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— West Coast cruising is growing.

———— ——— e ——

= There Is a market for BC cruises.
= BC cruising makes business sense. ~
= The cruise industry is an important

ﬁnomic component ofithe BC -~
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